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 In all the different working sections all around the globe are increasingly 

giving credit to female entrepreneurs as one of the main forces driving 

economic growth in developing countries. Women power "Naari Shakti" 

cannot be ignored in our country where people like Indira Nooyi are hired for 

the companies like PepsiCo on the top level of leadership. And it is not just 

economists focused on the role of women in the economy. The private sector, 

too, is increasingly interested to hire more women. Enabling women, 

particularly as entrepreneurs, benefits future generations because women 

tend to spend more on their children's education and health, which should 

boost productivity as well. No doubt, women's participation in the economy 

has expanded in the last few decades and it is a great sign towards a great 

nation. 

 Women entrepreneurs have shown their creativity by representing 

innovations for job creation and economic growth in the developing world. 

Given how difficult the road to establishing a career in a workforce dominated 

by men can be, these women are not only changing the rules of business and 

leadership, but they have become champions for gender equality and 

women's empowerment.

 Although these are certainly not the first, or last, to join a list of relentless, 

intelligent, tough, creative, world-changing humans, they are a good source of 

inspiration for both women and men who are facing a tough track towards 

achieving their dreams and making this planet a better and more inclusive 

place for all.

 The theme of this "Dynamic Business Women to Watch in 2023" has been 

completely focused on women entrepreneurs who are performing well. You 

can enjoy reading their stories in this special edition. A feedback from your 

end would be really appreciable. Your words matter for us!!

Happy reading!!

ndian cricket team (Men) is performing well and achieving several 

Imilestones in all the three formats and now the team stands on the top 

among the teams. But for this achievement, India has covered a long 

journey. On the other hand, Indian cricket team (Women) is also performing 

tremendously and getting victories back to back from all over the teams. But 

what differentiates here both is that male team has been playing since a long 

time whereas female team has been playing for the last only few years. Not 

only cricket but all other fields also have witnessed for women and their role 

for the nation.   As per the changing scenario, women understand their power 

and proved that every person enters to the world with right to utilize their 

potential and talent whether the men or women, no matter. They started 

thinking beyond conservative thoughts of our society. Women across the 

world are changing the world that we are "given" for a world that we dream of. 

They are creating the opportunity for themselves, and for other women and 

girls, to break through preconceived notions of gender and walk hand in hand 

with men towards a more wholesome existence.

Women entrepreneurs: Emerging leaders 
toward economic growth
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Since the last decade the 

world has witnessed that 

women are becoming 

toppers in each section of 

society. It is also fact that the number 

of women at top managements is 

increasing with a great rate. As 

compare to global average (24%), 

women comprise about 31percent of 

senior management positions in India. 

This data is fair enough to make us 

clear about efforts of women, but in 

the overall workforce, it lets our head 

down when India is measured as one 

of the countries with less number of 

higher leadership in higher education. 

Across the vast majority of countries 

women are a signicant minority in

Woman of Power: An Education Leader 
Who Is Making A Difference

Vidushi Garg: 'The youngest woman chancellor of a university' in Asia'

Divyani Paul • Corporate Women 

S

Vidushi Garg, Chairperson, Jayoti Vidyapeeth Women's University, Jaipur
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What was your dream as a 

business lady?

Due to the orthodox mindset of the 

society and family pressure regarding 

the marriage of the girl, University is 

getting low enrollments and high 

dropout ratio in integrated courses as 

well as professional courses. This is 

our greatest failure. Due to long span 

of time of integrated courses, the 

dropout rate is increasing. To reduce 

the dropout rate we have planned to 

help the students of long duration 

courses to place and success so that 

they can become example for other 

girls and they do not drop their course 

in between.  

What are your ideals?

As a woman, it was hard to stand 

back and just watch women not strive 

for greatness. My dream was to 

encourage and facilitate women to 

showcase their talents, skills, 

experiences and energies across 

sectors and verticals of the economy, 

for a truly inclusive economic growth 

trajectory. And for this education was 

the only weapon. The educated 

women are empowered to exercise 

their civil, social, political and 

economic rights. This will help 

improve the overall condition of 

women in the society. We can hope for 

better days while all women of our 

country will be enlightened and 

educated. JVWU not just aims of 

women empowered society, it also 

provides an opportunity to women 

employees to lead and excel, as both 

academic and administrative aspects 

decision lies in the hands of a women.  

Now, University is aiming to offer all 

the programs under one umbrella for 

female candidates so that we can 

become Asia's rst private Women' 

University to offer all the programs. 

We are in the process to start modern 

medical programs like MBBS, BDS and 

Veterinary Science.

senior academic positions. Among 

very few names, Corporate Women 

has recognized a leader in the eld 

who has old head on young shoulders. 

The lady's instant grasp, depth of 

knowledge, and maturity have always 

amazed us. This story via an interview 

is focused at 'Youngest Woman 

Chancellor of a University' in Asia. 

Ms. Vidushi Garg, Chancellor of Jayoti 

Vidyapeeth Women's University, sets 

a new parameter for leadership in the 

eld of education which could be a 

benchmark for not only women but 

men also. 

 Jayoti Vidyapeeth Women's 

University, is dedicated to create 

women empowered society by 

putting its efforts to illuminate the 

minds of students. The Jayoti 

Vidyapeeth Women's University, 

Jaipur has been established and 

incorporated under the Act 17 of 2008 

passed by Rajasthan State Legislature 

and notied by the Government of 

Rajasthan through its ofcial Gazette 

Notication No. F.2 (23) Vidhi 2/2008 

dated April 21, 2008. Its Chancellor 

Ms. Vidushi Garg is the 'Youngest 

Woman Chancellor of a University' in 

Asia.

 Prior to its inception no such 

institute existed, as it takes immense 

courage and investment to establish 

such an institute. It also involves high 

risk to establish a Women's University 

in technical and unconventional elds. 

It is also amazing that Jayoti 

Vidyapeeth Women's University is the 

only private Women's University 

among 14 Women's Universities in 

India. Ms. Vidushi is handling 

administrative and academic activities 

of the University and taking care of 

more than 2500 students studying and 

residing in University per year.

Divyani Paul – Editor (Corporate 

Women), in the lounge with Ms. 

Vidushi Garg

What is your greatest professional 

accomplishment to date?

One of the greatest accomplishments 

till date is that our students are 

showing their talents, skills and 

experiences across sectors and 

verticals of the economy and setting an 

example for the society. At JVWU 

most of the key positions are hold by 

women and they are the decision 

makers. This breaks the stereotype 

thinking of the society and establishes 

their position in their families also. 

They are empowered to fend off 

domestic violence also as education 

leads to higher social standing, more 

independence, and greater autonomy 

in women's lives and in the house-

hold. 

Have you ever failed in your 

initiatives? What have you learnt 

from your failures?

A woman in Indian society has been a 

victim of humiliation, torture and 

exploitation. There are many episodes 

of rape, murder, dowry, burning, wife 

beating and discrimination in society. 

Men predominant the Indian society, 

hence women are a victim of male 

domination in the respective sphere of 

life; especially in economic life, over 

decision making on resources, on the 

utilization of her earnings and her 

body. The male dominated society 

where women are often seen as 

subordinate & inferior to men and the
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stereotype views of society for female 

education were my inspirations. 

Women belong to kitchen and men 

belong to earn money- this kind of 

thinking was my ideal. I always 

dreamt to do something for the 

community and especially for the 

women to empower them, to educate 

them and help them to achieve their 

place in the society.

What is the best decision you've 

ever made?

How many hours a day you work 

on an average?

What stimulated your ideas to start 

a new business venture or to bring 

signicant changes in an existing 

business/ at work place?

Women form about half of the 

population of the country, but their 

situation has been grim. They have 

been deliberately denied the 

opportunities for growth in the name 

of socio-cultural practices. Women are 

also suffered from the denial of 

freedom even in their homes and 

domination, an unequal and inferior 

status. Social institutions have a deep 

bearing on the role and status of 

women.  

The rst and foremost priority of this 

University is women empowerment 

along with community development. 

This is evident from the fact that 

University is managed by women 

administrators at all levels. Keeping in 

view the vision and mission of the 

University we not only aims of women 

empowered society but also provides 

an opportunity to women employees 

to lead and excel, as both academic 

and administrative aspects decision 

lies in the hands of a women. More 

than 80% of the positions are handled 

by women administrators very 

efciently. All the other academics and 

administrative domains are also 

headed and managed efciently by 

women administrators since inception. 

This has proved be to one of the best 

decision we've ever made.

I work round the clock for the 

University as I am the single key 

ofcer who is responsible for 

education and safety of the students. I 

am whole heartedly dedicated to my 

students and always work for the 

betterment of the University physically 

or mentally.

Women Entrepreneur InsightWomen Entrepreneur InsightWomen Entrepreneur Insight
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 Women do not belong in the 

kitchen. Men do not belong in the 

business world making all of the 

money. Women are quite capable of 

being just as successful as men when 

given the chance outside of the house. 

Women are capable of doing more 

than you think. Women could be more 

successful than men.

 The simple yet profound truth is 

that what makes me happy doesn't 

make someone else happy, and vice 

versa. My vision of success probably 

looks nothing like yours, and that's 

how it should be. 

The only strategy we have 

implemented to achieve success is 

hard work and dedication.  Our 

committed management and team 

have proved to be our greatest strength 

to achieve our goals and success.

 Success is both a goal and a 

journey. When we reach certain 

milestones that is an element of 

success. But we don't stop there. We 

push higher and harder, striving for 

more and to bet better. And that is 

actual success is. My idea of success is 

not to stop and go miles and miles to 

achieve the vision and mission of the 

University.

How do you dene success? What 

is your take on the ways to achieve 

long term success?

To achieve long term success we 

focus on:

 When I got a chance to start a 

venture, a thorough environmental 

scanning was done and it was found 

that all the government policies for 

women empowerment were blank 

words and no one was literally 

interested for the upliftment of this 

section of society. Due to heavy 

investment and unconventional eld 

there was no private University 

catering to women that time and till 

now too. So we thought to tap the 

opportunity to establish a Women's 

University and provide best of 

education in a safe and secure 

environment.   

What effective strategies you have 

implemented/ initiatives you have 

taken to achieve success?

Some people nd that helping people 

brings them the most joy, and 

therefore success looks like a life given 

to others. Some realize that building a 

business or product brings them 

happiness. Some prefer isolation and 

others prefer constant activity. 

What do you think is the biggest 

challenge to female leadership?

Whom do you attribute your 

success to?

l Skilled, educated and open 

minded professionals

We have offered programs in almost 

all the disciplines like Ayurveda, 

Homeopathy, Yoga & Naturopathy, 

physiotherapy, Medical Lab 

Technology, Optometry, Radiation 

Technology, Pharmacy, Arts & 

Humanities, Education, Journalism, 

Food & Bio Tech, Law, Engineering, 

Science, Commerce, Management  

and  Poly technique Diploma 

Education. We are planning to start 

modern medicine programs like 

MBBS, BDS and Veterinary Science, 

so that we can become Asia's rst 

private women's University to 

provide all the courses under one 

umbrella.

I would like to attribute the success to 

all the parents and their family 

members who have faith in us and 

who allow their girls to live their 

dreams and opt for professional 

education. We are thankful to those 

parents who stand against their own 

society who believes that women are 

only for taking care of the home.

Who has been your greatest 

inspiration?

A female has to encounter more 

resistance than a male at workplace. 

Her biggest challenges are:

Do you think your personal life is 

affected by your professional life? 

How?

l To prove her capabilities to the 

world where most of the people 

are against her.

l To establish herself and live her 

dreams.

Please tell us about your future 

plans.

l Providing growing environment 

to our students and teachers 

No!  Not at all! My personal life does 

not get affected by the professional 

life. I don't have high expectations 

from my personal life as well as 

professional life. I am maintaining 

work-life balance to the maximum 

extent and facing no problems in 

managing both the elds. 

The women icons at leading positions 

are our inspiration. We want to see all 

my students achieve that success and 

present a role model for this society.  

We want to provide skilled, educated 

and disciplined candidates for the 

positions which are not offered or 

open for women.

l Defying social expectations

l Enable our professionals and 

students to prove themselves as 

role model to the society.
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CELEBRATING 
       WOMANHOOD ….

 FEMINIETYEMPOWERING

W
ith several factors boosting up women's 

participation in Indian entrepreneurial 

landscape, the nation has observed a 

signicant rise in approaches to empower 

women not only nancially but also to 

shatter all the boundaries and break 

those taboos that have curbed their growth as an individual. 

Some women entrepreneurs have been efforting their best to 

help women rejoice their womanhood recognize and reach 

their true potential. 

  Aditi Gupta

Richa Kar

Sairee Chahal 
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Sairee Chahal 

 Her evolutionary entrepreneurial journey unlocked her 

potentiality. At this point, she envisages a world where 

resource but not gender would be the criteria for selecting 

the right person for a job; a world which treats men and 

women equally. Now she is on a crusade for encouraging 

women to thrive in this world of competition with their abilities 

breaking through the glass ceiling.  She is driven by the 

motive of helping as many women as she can to achieve 

great things in life. Her brainchild, Sheroes.in gives platform 

to all those talented and zealous women who are looking for 

an opportunity and want to maneuver their career to the right 

direction.  What is remarkable about the concept is that the 

number of empowered women is much more women than 

what collective initiatives from the government has achieved. 

An epitome of how powerful women can be with 

revolutionary ideas, Sairee Chahal is an inspiration for all 

budding women entrepreneurs in India and abroad. She is a 

serial entrepreneur, a mentor, a celebrity speaker and a 

writer. You can spot her in TED talks, India Today Young 

Turks, Pioneering Spirit and What Women Want. She is the 

role model for modern Indian women. She began her career 

as a journalist. She entered into a tryst with entrepreneurship 

when she became a mother herself and came across the 

wide gap that is grounded on gender discrimination and 

prevails over job scene in corporate ecosystem. All she 

wanted was some exible job options that would spare her 

some time to take care of her child.  A strong woman, instead 

of losing hope and think about her deprived situation she 

decided to devote herself to bridge this gap and empower 

women with more exible options. She embarked on this 

journey with Fleximoms.com. 

An engineer from BITs and an MBA from Narsee Monjee 

Institute of Management Studies, Richa Kar redened the 

laundry selling industry in India cracking open all the taboos 

that plagued the space. She founded Zivame.com - a 

pioneering leader online brand in the lingerie retailing 

business. The company derives its name from a Hebrew 

word, 'Ziva' that means radiant and ME; it celebrates 

feminiety. For its phenomenal success in truly fullling the 

lingerie needs of women, the brand has gained immense 

popularity having covered more than ve million followers. 

What interested her to venture out in this sector was the fact 

that most of the women in India are not aware about sizes 

and usually wear wrong ones. Wearing a right size is 

essential for general well being of a woman besides it brings 

condence in her persona and adds beauty to it. Not to 

mention, the retail shops lack in range of sizes which also 

accounts for women trying to t in whatever they could get 

without speaking much about what they need. 

 With Zivame, Richa initiated a change that has started 

metamorphosing this belief system. The brand has been 

catering to the demands of customers from even those 

remote areas where people don't even consider buying 

lingerie from shops. 

 The biggest challenge she faced was that speaking 

about lingerie was still subjected to embarrassment and 

boldly discussing about it while being purchased by woman 

or for women was considered a taboo. People still usually 

hesitate to talk about that. Convincing her family to step into 

this category was a hard boat to row as they were worried 

about how it was going to impact the family's image in the 

society. Nevertheless, Zivame's massive success in the initial 

months of its launch was an answer to their frowning. 

  Aditi Gupta

Richa Kar

A social entrepreneur and a Ford Foundation Research 

Scholar at National Institute of Design, Aditi Gupta co 

founded Menstrupedia - an initiative to shatter the myths and 

misunderstandings associated with menstruation in India. 

The topic has always been a paradigm of social taboos which 

looks upon it as a curse from God. Girls are prohibited to 

worship; to touch milk or pickle and to sit on other's bed; 

moreover, they're conned to a specic zone in a house 

throughout the duration. As a result, Girls and women are 

subjected to discomfort and embarrassment that curbs their 

growth and kills their condence. Further, the lack of 

education on personal hygiene bears a bad effect on their 

health. 

 Aditi's personal experiences with periods while she was 

a child always encouraged her to ght against such 

perception of the society. While she was at NID, she got to 

pursue an extensive research on the subject with Tuhin Paul, 

who has cofounded Menstrupedia with her. Through the 

study, they got to learn about the extent of lack of awareness 

across the nation and the negative consequences that 

women and girls have to suffer from. Menstrupedia's journey 

began targeting the younger generation to spread 

awareness about menstruation. The team rst launched a 

comic - a comprehensive guide that would educate girls 

about periods through story telling. The response was 

phenomenal; girls, parents and their teachers commended 

the initiative. The comic is now available in seven languages 

and has been adapted by 75 schools all over India so far. 

Moreover, these guides have been distributed across Nepal, 

South America and Nigeria. The website also has a section 

for Ask where people can post their queries and get their 

answers. 

 Menstrupedia has been gloried all over the world for 

its wonderful attempts towards making the world a better 

place for female clan. It has, indeed transformed people's 

way of perceiving periods. It has undoubtedly empowered 

many girls and women to be condent about their body and 

personality. Yet, it has a long way to go. The world salutes 

the efforts of Menstrupedia and Aditi, who has been an 

embodiment of inspiring, bold and self-reliant modern 

Indian women. Her name shines in Forbes India's 30 under 

30 list.
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Manju Mastakar Director Armstrong Capital Advisory Pvt. Ltd.

Nandita Kanwar Founder Econcero Consulting

Anjum Jung MD Morph Design Company

Anita Dongre CEO Anita Dongre Ltd

Gauri Bapat Director - Strategic Business Inteliment Software Technologies (I) Pvt.Ltd.

Jyoti Sudhir Director & Co-Founder Inventindia Innovations Pvt. Ltd.

Kanchan Naikawadi Director Indus Health Plus

Kauser Khan Founder  PROTOCOL

Jyotsna Suri MD The LaLiT

Lipika Sud  CEO Lipika Sud Interiors Pvt. Ltd.

Manjula Pooja Shroff MD & CEO Kalorex Group

Mansi Malkoti COO Cloudway Consulting Pvt. Ltd.

Nidhisha Varshney  CEO FitMeIn
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Pooja Gada Co Founder The Butterfly Effect Studio

Vidushi Garg Chairperson Jayoti Vidyapeeth Women University

Ritu Shah Director Hiteshi Infotech

Shrilakshmi Desiraju Founder Triphase pharmaceuticals 

Priyanka Agarwal CEO Wishberry Online Services

Priya Roy Vice President PriorityONE Consulting 

Rachel Goenka Founder & CEO The Chocolate Spoon Company

Shanti Ekambaram President  Kotak Mahindra Bank Limited

Rajshree De Co Founder Qusar Matrix

Nona Bains MD Akkam Immigration

Purnima Santosh Managing Partner Value Vision Management Consultant

Sunayana Puri CEO Chandra Credit

Shirin Banerjee Managing Partner PeoplePlus Consulting

Priti Shah Co-Founder & CEO Payswiff

Priyanka Gill Founder & CEO POPxo

Sangita Singh Founder GS Job Point

Vidya Priya Rao Founder Innovatus Marketers Touchpoint
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lim and Sleek diamond watches, or pearl faces or those with pink leather straps 

Saren't for everyone. Women have always been attracted to those masculine 
timepieces for their quality, durability and serious style. As men's watches grow 
larger and ashier, women are saying goodbye to feminine timepieces in favor 
of oversized models. Here's the list of the most exclusive men's watches 

which are adorning women's wrists. 

Rolex Daytona

A Rolex is an obvious choice — for good reason. The 
Daytona is one of the most coveted timepieces 
among collectors. Famous international Celebes 
including Rihanna, Jennifer Anniston, Charlize 
Theron, Victoria Beckham, Sofia Vergara Ellen 
DeGeneres and many others are in love with 
Daytona. Why so? That's because Daytona is a 
major status symbol with vintage styling, which 
goes spotlessly well with almost everything. 

                                                Hublot Big Bang

Hublot's Big Bang is the luxury watch world's most 
popular model, and thus the watch world's most polarizing 
model.  Carrying a very different appeal to Rolex, Hublot 
Big Bang is modern, innovative, technical and bold- that's 
exactly the kind of a desired 21st-century timepiece. A 
matt-black Hublot adds definite tough-girl swagger to 
any outfit, but the intensity depends entirely on what 
else she's wearing. 

Encroaching into the Encroaching into the 
territory of men: territory of men: 
Why women love Why women love 
wearing men's watcheswearing men's watches

Encroaching into the 
territory of men: 
Why women love 
wearing men's watches
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Panerai

The OFFICINE PANERAI watches are a natural blend of 
Italian design, Swiss technology, and passion for the sea. 
The watch represents toughness with a purpose and a 
strong statement. 

                                          Vintage Omega Speedmaster

Omega Speedmaster is a line of chronograph wristwatches 
produced by Omega SA. While chronographs have been around 
since the late 1800s, Omega first introduced this line of chronographs 
in 1957. Since then, many different chronograph movements have 
been marketed under the Speedmaster name. The manual winding 
Speedmaster Professional or "Moonwatch" is the best-known and 
longest-produced; it was worn during the first American spacewalk 
as part of NASA's Gemini 4 mission and was the first watch worn by 
an astronaut walking on the Moon during the Apollo 11 mission. 
(Wikipedia)

IWC has a wide variety of watches in its stable, from time 
only hand-winds to tourbillons and minute repeaters. The 
most defining of these, however, beyond the Pilot's line, has 
been the Portuguese Chronograph, who's vertical subdials 
and elegant case have become synonymous with the line 
they represent. IWC has a wide variety of watches in its 
stable, from time only hand-winds to tourbillons and minute 
repeaters. The most defining of these, however, beyond 
the Pilot's line, has been the Portuguese Chronograph, 
who's vertical subdials and elegant case have become 
synonymous with the line they represent.  

IWC Portugieser

                            Audemars Piguet Royal Oak

The Royal Oak from Audemars Piguet falls under the 
category of luxury steel sports watches. Its fresh white 
dial and clean lines is definitely a great  weekend watch.
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Women Entrepreneurs: Women Entrepreneurs: Women Entrepreneurs: 
Overcoming the Barriers  

B
reaking the tradition of centuries, the Indian 
women are achieving success in various elds. 
Carriers which were male-oriented are now 
apprehended by women also. Unveiling their 
abilities and talent, many women are becoming a 

source of inspiration for others. In like manner, by breaking all 
the stereotypes, Indian women have set an example in the 
eld of business and serving as a catalyst for economic 
development of the country. But the journey of an 
entrepreneur is not an easy one, and for a women 
entrepreneur, challenges are strenuous. The multiple roles of 
her life bring multiple challenges.
 In most of the countries, women are less engaged in 
business activities. Setting up a business venture is risky as it 
requires properly planned strategies, nance, registering the 
business name, licenses and permits, location, team and 
promotions. A business can be successful when it can fulll all 
these require-ments. Some of the barriers encountered by 
women in business are as follows.

è Lack of self-condence: A woman sometimes fails to 
motivate herself as she thinks that she can't perform 
better than others. Especially in the eld of business 
where self-condence is a major factor of your success, 
for a woman it becomes hard to develop her self-
condence.

è Lack of Awareness: As the environment of Indian 
markets keeps changing it becomes very important for 
the entrepreneurs to keep them updated. Due to 
unawareness of new technologies, products and 
marketing women face a lot of problems to cope up 
with these changes.

è Family Responsibilities: A woman has lots of 
responsibilities of her family members. A woman is more 
emotionally attached to her family, so it becomes tough 
for her to manage both her home and work.

è Financial Problems: Every business start-up needs 
capital and it remains an unceasing necessity until the 
success of the start-up. As banks and investors consider 
women less reliable in managing a business, they have 
to bootstrap their start- up for a longer period of time.

 The most important thing is to plan 
everything strategically. Before starting 
a business do a lot of research and for 
leveraging human capital get a 
mentor who can assist you in making 
some important decisions? Look for 
all the possible ways of nancing and 
get yourself updated on every policy of 
the government. Connect to more and 
more people and make your network 
strong. It will boost your condence and 
may help you during the situation of 
crises. Get yourself trained and 
gain knowledge of everything 
b e f o r e  s t e p p i n g  i n t o  a 
competitive market. It is 
important to stay focused 
on your goal. A woman 
should learn to make 
bold decisions in her life 
and try to be less 
emot ional .  Se l f  – 
a s s u r a n c e  i n 
personal judgment 
is very important. So 
trust  yoursel f  and 
learn from your mistakes.

è Low risk-bearing capacity: Protected by her parents 
before marriage and by her husband after marriage, for 
a woman, it is not easy to bear any kind of risk. As 
economically also they are not self –dependent so they 
usually afraid of taking any kind of risk.

A journey of an entrepreneur is not an easy one. Challenges 
and risk are always there but if you are determined and 
condent then you can achieve success. If you think that you 
can take your start-up to the achievements, then it is important 
to be condent and fearless. In order to assist women 
entrepreneurs, the government is also supporting t h e
m through banks like National Bank for 
Agr icul ture and Rural  Development, 
Nationalized Banks and there are NGOs 
also but sti l l , the way for women 
entrepreneurs is not easy.

è Limited Mobility: Despite of hard-work and dedication 
there are some factors due to which women are unable 
to handle their business properly. As sometimes 
business requires frequent travelling, meetings, night 
shift, etc. So for a woman,  it becomes tough to manage 
these things alone.  

è Social Problems: A woman has to face discrimination 
from the time of birth. She is bounded to follow the 
typical traditional rules of society which cause hindrance 
in the path of her progress. A women entrepreneur 
has to face many problems as she has to keep 
consider everything before taking any step.

è Fierce Competition: In a market where competition is 
very high, for a woman it becomes very tough to manage 
her business. If the counterparts are more experienced 
then they can face insecurities.

 

Women Special
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“Recall the face of the poorest and weakest man you have seen, and ask 

yourself if this step you contemplate is going to be any use to him.”

 Mahatma Gandhi

THE IMPERATIVE CASE FOR THE THE IMPERATIVE CASE FOR THE 
UNIVERSAL HEALTHCARE UNIVERSAL HEALTHCARE 

THE IMPERATIVE CASE FOR THE 
UNIVERSAL HEALTHCARE 

Q
uality Healthcare is of the 

utmost importance to 

any society, and it is 

every state's obligation  

to provide quality health 

services to its citizens for free or 

affordable prices. Before dwelling 

further on the issue, some basic 

arguments need to be se�led. Voices 

calling for Universal Health Care 

(UHC) program, may sound as a 

radical idea to some, but it is, in fact, a 

principled, liberal case, of providing 

accessible & quality health care for     

all or maximum numbers and ensh-

rined in almost all the liberal consti-

tutions around the world. Some are 

anxious, that in order to implement 

UHC, the state may have to increase   

its public spending, this means big 

government for them. While in reality, 

that is not the case, if the private players 

are allowed to try their hand with   

strong regulations, it might mitigate    

the risk of a big government, and 

subsequently the bureaucracy. This 

issue now is no more concerned with 

the  age-old bi�er debate of capitalism 

and socialism. Universal Health Care  

is  the need  of  the hour.

HOSPITALIZATIONS (PERCENTAGE)

Rural Urban

Public 42 32

Private 58 68

 In spite of the optimistic start, 

these new efforts failed to satiate the 

needs of commons and to fill the chasms 

created by the state's inefficacy.

A country becomes insecure and sick   

if its citizens are not well and without 

ensuring their good health, it is nearly 

impossible for a developing country   

to walk the road of developed ones. 

Being said that, a recent disturbing 

news about a tribal man carrying his 

wife's dead body for kilometers raised 

an uproar in the complacent middle 

class and sparked heated online 

debates about the poor condition of 

health services in India. The news 

paints a very bleak picture of how the 

commons in India receives medical 

health services.

 Before the advent of giant hospital 

chains, the responsibility of providing 

health care was limited to government 

and some private players only. In the 

post-liberalization period, government's 

handling of the health sector was laid 

off to private players, they grew in the 

hope of transforming health care and 

availed a lot of government assistance/ 

benefits for the fixed capital and other 

sectors. With IOT becoming a great 

disruptor, Healthcare startups started 

to grow. There are about 3000+ startups 

along with giant hospital chains  

currently operating in India. But, the 

main point here is, were they success-

ful in producing the desired results?
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 India, a country of staggering 1300 million has one of the worst healthcare service available     

in the world. There are stark differences in the quality of the private healthcare industry and   

the public healthcare services. Poor infrastructure, unavailability of medical professionals 

contributes to  the prevailing  horrifying  situation  along with  other  factors.

ASSESSMENT 

SO, WHAT  IS  TO  BE DONE?

 Healthcare ones are no different, there is a lot of hoopla about the sudden outburst of  

health care startups. The main issue some critics raise is the huge percentage of failures of     

such startups, but here we would focus on the merit of having such chains and startups with 

respect to health  care issues of India.

A recent Forbes article (May 2016) stated 98% of global digital startups to be walking dead and 

zombies. A popular American Sitcom 'South Park' in an episode exposed and mocked the new 

startup culture and the episode depicts how most of them are of no substance and value.

In order to ensure health care for everyone, first we should make an analysis how to approach 

this issue, it is perfectly clear that private efforts in health haven't produced any fruitful    

results, and in public spending, the cumbersome bureaucracy cuts down the efficacy. Though 

while having a macroscopic view of public spending, it appears people largely avail the 

benefits, only a few individual cases are left out. The question whether the private efforts will   

be of any substance is still moot, according to a popular argument, the poor health of average 

Indian is due to low public  sector spending in preventive health care services like sanitation, 

waste management, and due to inadequate availability of health professionals and very low 

investment on their training and the poor infrastructure. So, there is somewhat clarity when 

focused on past records of private players and successful examples of small states like Cuba   

etc. it is now clear only increasing public expenditure can bring the desired utilitarian results,    

if we are to ensure healthcare for all.

We live in much be�er times than before, with much higher life expectancy, lower mortality 

rates, and higher HDI, still, even these efforts for Universal Health Care are inadequate to 

ensure a healthy society,as they are currently limited to physical health only, and we are still at   

a very initial stage in cases of mental illness/sickness. We shouldn't delay anymore to realize  

this goal (good physical health for all) and then move on to the next evolutionary phase of 

healthcare. It is now safe to say that UHC is the imperative requirement for a society to grow     

with sound physical health and mind. We recommend the aforementioned Gandhi's quote to 

policymakers when they are about to implement models during policy formation.

 It is not like as if, the healthcare industry of developed nations is prospering or catering   

the needs of the last person in the society, Obama care in the USA or National Health Service     

of Britain, all famous examples of healthcare services are falling apart. Those who have      

health insurance usually have to first pay out of pocket and then apply for reimbursement.    

The high cost of medical care and low accessibility in rural areas make people postpone seeing   

a doctor, and instead first try home remedies.

 Now comes the issue of the digitized entities, a country that lacks the infrastructure         

for basic education, and with increasing disequality, how those underprivileged sections       

are going to benefit from the digital boom. It is not like that technology will not become user-

friendly in future, in near future with the help of AI (Artificial Intelligence) it will be user-

friendly even for the contemporary Luddites or the ones who are not so tech-friendly.      

Studies have shown that these  new horizons of modern healthcare are only accessible to         

the privileged section  of society.

CONCLUSION 
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ndian Tech Industry has been facing a 

hurdle since ages; the gender problem. 

Still, there are women who have broken 

this glass ceiling and are improving the 

outlook for women in technology 

landscape. Continued increase of women-

led businesses and their participation in the 

entrepreneurial zone have turned out to be a major 

driver of economic growth the country is witnessing. 

While the digits are small, it is certainly calling in a 

fresh breeze of change where many women 

entrepreneurs are undertaking their entrepreneurial 

journey and building products not just for India but 

for the world as well. During our research, we delved 

deep into the 'tech' treasure of our country and what 

we found was an extremely high ratio of male 

entrepreneurs compared to women! We were curious 

to know the reason behind this cheerless statistics in 

the 'male-dominated' industry and reached out to 

Rajshree De, a proud women entrepreneur in IT 

domain, writer, blogger and lastly, a beautiful soul to 

interact with. Interestingly, gender obstacles went out 

missing during the conversation. Instead, she 

described how she initiated her entrepreneurial 

journey of incorporating protable businesses like 

Pentechs and QuasarMatrix™– with passion, clarity, 

and condence, enabling innovative business ideas 

to thrive. 

When there is anything about you that is less 

common, you stand out. Read these lines 

somewhere and they tune up with your journey 

very well. What would be the two-three highlights 

of your career that helped you shape who you are 

today?

To work independently is something I have been 

comfortable with. To go on with a well paying 

corporate job was never my cup of tea! Establishing 

your own business may feel alluring, but it comes in 

with its own challenges. During the initial phase of

Rajshree De: A protagonist who dived into 
challenges and co-founded two successful 
technology start-ups

i

Rajshree De
Co-Founder, QuasarMatrix™

DYNAMIC 
BUSINESS WOMEN 
TO WATCH IN 2023

Divyani Paul • Corporate Women 
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QuasarMatrix™ has revolutionized 

the way corporate lease are 

managed in India. Tell us more 

about this pioneering enterprise 

solution. 

What has kept you going through 

hard times? Has your professional 

life affected your personal life as 

well?

my professional stint, I tried my hands 

over a lot of things. My rst stint with 

entrepreneurship started way back in 

2001 with a cake baking business, 

named Taste & Flavor in Mumbai. 

Later, my move to London exposed 

me to various other facets of learning 

and new business possibilities. 

Though I am an MBA in Marketing 

and Finance, I later decided to try my 

hands on web technology and study 

Interior Design in London. That was 

how my interior design and designer 

furnishing venture Design Peninsula 

was born. My quest for an innovative 

business idea inspired me to 

incorporate Pentechs in the eld of 

software development, back in 2013 

along with my husband as my 

business partner to create Next 

Generation Software, Web and Mobile 

Technologies. Pre-empting the global 

shift from IT service industry, it felt 

right to create a product that Indian 

enterprises need. We realized that the 

businesses with multiple real estate 

property leases like stores, factories, 

warehouses, ofces maintain their 

enormous amount of lease data in 

spreadsheets. Departments spend 

hours in nding the paper copies of 

lease deeds and supporting 

documents. Sometimes the all-

important piece of paper is even lost. 

No one has a clear idea on the latest 

status of the leases property or when 

the lease is expiring. There is no 

software in India that can 

comprehensively take care of the 

corporate lease management. We 

stepped into this segment where 

technology laid unused with our 

Enterprise Lease Management Suite 

(ELMS). I am proud to be the co-

founder of two start-up companies 

that have developed this awesome 

solution and taking it to Indian 

corporates. QuasarMatrix™ was  

founded a year ago to take our 

products and solutions to the market.

Our inception in the industry is quite 

an interesting garage story with 

almost zero investment and it is quite 

intriguing to see ourselves growing 

from a three people company in a 

basement ofce and a living room to a 

lovely 1800 sq. ft. ofce.  

We want to be the market leader in 

both segments, while expanding our 

horizon globally. Pentechs turns ve 

in March 2018; a milestone for me.

Although the statistics of women 

entrepreneurs in India are soaring, 

yet a woman's ambitions are often 

doubted in our society. Is it hard to 

be a businesswoman in India? 

QuasarMatrix™ offers a suite of 

business solutions that add value to 

organizations. Under the spectrum of 

QuasarMatrix™, we launched ELMS 

for complete automation of Enterprise 

Lease Management. ELMS is a very 

powerful lease management platform 

with in-built business intelligence and 

great user experience interface.  All 

your leases are literally accessible with 

a button tap, cutting down the cost, 

error and time in managing hundreds 

of leases manually. Never miss a 

renewal of an outlet or forget to 

recover security deposit on time. Even 

after a year, we hold the crown as the 

prime mover in the industry. Our 

strength lies not only in the innovative 

solutions but also in our commitment 

to the customers for specialty 

customer experience and our 

personalized attention to details. The 

solution is being used to manage 

commercial leases for over 1500 retail 

stores in India and counting.  

What are the future plans 

associated with QuasarMatrix™ and 

Pentechs ?

Well, the industries are completely 

male-dominated and then there are 

glass ceilings. The basic support 

system and mentors/sponsors needed 

by a woman to keep going and lift her 

career are missed out in our society. 

We are often prexed with industries 

like fashion and apparels; they cannot 

relate us to the IT Industry, but here I 

am looking at the bright side with my 

dreams and ambitions. 

My parents and my husband. I have 

gone through hard times in my life, 

but they stood with me like solid rock 

and kept motivating me. My husband 

and I are partners in life and also in 

business. We have very different work 

ideologies, therefore difference in 

opinions is there, but we both work 

together towards the same goal. We 

have a son who is extremely 

understanding for his age. So I should 

say I have been blessed in this front.

Our readers would like to know 

about your business partner, the co-

founder Mr. Anish De.

Anish is my life partner and business 

partner as well. He has been my pillar 

of strength during the challenging 

times. He is an alumnus of the Indian 

Institute of Technology (IIT) and a 

member of Information System Audit 

and Controls Association (ISACA). On 

the professional front, Anish has spent 

a span of two decades in the industry 

with roles of an entrepreneur, technology 

strategist, business developer, 

information security specialist, risk 

manager and auditor. He has co-

founded few start-ups including 

Pentechs and GRCPlus.  His previous 

include chairing management 

positions with Big4s including KPMG 

and Ernst & Young in the UK and 

ICICI Bank in India for over 15 years. 

Thank you for answering the 

interview. Would you like to share a 

piece of advice for the people who 

are just starting out?

Well, one should always pursue one's 

dream. At the same time have the 

reality check in place too. A dream 

supported by proper ground work can 

never fail.
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In the era where unemployment has 

been a constant factor, it becomes 

imperative that we increase more 

promising jobs to the skilled 

personalities in order to ensure their 

participation in the country's 

economically valuable pursuit. In the 

most recent decade, with the 

burgeoning demand for HR 

Recruitment and Consulting service, 

numerous rms have been gearing 

up every year in this arena but only a 

few are capable to taste the 

ingredients of success. In the world 

full of challenges, Sangita Singh, a 

pre-career advisor is one among few 

who has emerged as a successful 

talent provider. With a vision of 

making a signicant contribution to 

the nation's overall growth by 

expanding the pool of human 

resource and talents present in our 

country, she has been brilliant in 

hiring appropriate candidates for 

multiple proles. Her personal job

mpowerment helps 

women acknowledge 

their own status in the 

society, their existence 

and rights. Women's 

existing social and economic status 

stirs the entire category to become 

more empowered personally and 

economically through business 

ownership. Women entrepreneurship 

development is thus, an instrument of 

women empowerment. When people 

are asked to name a few successful 

entrepreneurs, I believe a clear 

majority would imagine men at the 

top. It's not like women success stories 

do not exist, the matter of fact remains 

that they are considerably fewer in 

numbers as compared to their male 

counterparts. Although the size gap is 

narrowing between men and women-

owned businesses, at the current pace 

it will take many decades for that gap 

to close. With the numbers around 

women participation in the Indian 

economy, Corporate Women is 

privileged to meet diverse female 

entrepreneurs from various sectors on 

a regular basis and look ahead at 

encouraging parity where women 

enjoy the same support as men do to 

pursue their calling.  To speed things 

up, I believe we need to dramatically 

transform women's concepts of the 

future, of their business enterprises to 

place them into a place where they 

have the vision and the condence to 

catapult their businesses to a whole 

new level. Women-owned businesses 

truly are a vehicle for change for they 

are reaching new corners of the 

market by fostering new 

opportunities. 

Sangita Singh
Founder, GS Job Pointe

Determination 
can conquer 
every grueling 
task, a firm 
belief by 

 Sangita Singh,
founder of 
GS Job Point

DYNAMIC 
BUSINESS WOMEN 
TO WATCH IN 2023

Shweta Singh  • Corporate Women 
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With proven track record, her rm is 

seen to be evolving over years in its 

standards of quality and service. 

Driven by a mission to place the right 

candidate in the right place at a right 

time to maintain the consistency in 

quality deliverance, Sangita's domain 

expertise has empowered her with 

the ability to identify talented people 

with requisite skills required for 

specic proles. As Sangita reects, 

“We have a penchant for sourcing the 

right candidate to our clients 

understanding their needs to meet 

the expectation in the market. Due to 

our promptness, we have been 

gaining immense trust and clients 

who have been taking our service 

quite consistently are an 

exemplication to this. We invest all 

our efforts in covering maximum 

interviews on a single working day. 

Keeping in mind customers' comfort 

level, we provide unique services to 

them while staying strongly 

competitive”. 

Please tell us about your future 

plans. 

Discontentment in one's personal 

life can surely leave some impact on 

the professional. Being a woman, 

you need to bear a lot of 

responsibilities so much that at times 

governing both the fronts become 

backbreaker. But, I hold tight the 

belief that persistent determination 

can never prevent one to reach the 

path of success. 

seeking experience during college 

days prompted her to provide the 

services to the candidates absolutely 

free of cost. Her ceaseless quench and 

inclination towards shaping an 

individual identity of her own boost 

her to the quit job and walk an extra 

mile to establish GS Job Point.  

Corporate Women, in 

conversation with Sangita 

Singh, Founder of 

Unexpected views and opinions have 

taken the form of my biggest 

achievement. I have had a strong 

inclination towards writing, the 

reason why I keep publishing blogs 

and I have also published a book 

under the title “How to start a HR 

Consultancy Company” which has 

been purchased by more than 500 

buyers through different E-marketing  

sites and own website. For this very 

reason, I keep receiving numerous 

unknown calls and messages seeking 

for my guidance on how to build a 

start-up with new and innovative 

ideas. It feels wonderful to hear 

people taking interest in my journey 

of becoming an entrepreneur and 

considering me as their role model. I 

could have asked for nothing better 

in life. Whenever I look back, I feel 

immensely contented to see myself 

reach where I am standing today. 

Specialized in Headhunting, campus 

placement, Training and 

Development, GS Job Point is one of 

India's fastest growing Hr Consultant 

and Manpower Recruitment rm 

offering services which include 

screening, calling, short-listing and 

arranging aptitude tests of candidates 

for the companies. Started in 

Lucknow, the organization stands as 

an eminent human resource Company 

by extending its services in PAN India 

with its principal focus on increasing 

client's ROI through minimal charges 

possible. 

GS Job Point:

What is your greatest professional 

accomplishment to date?

We are paving way for training 

campaign and striving to be pro-active 

in online and ofine both campus 

placement. 

Whom would you like to attribute 

your success to?

I would, undoubtedly, attribute my 

success to my family, especially my 

brother who has been the constant 

pillar of my success. During the 

edgling period of my rm, I was 

about to lose all hopes but they 

are the ones who stood rmly 

with support and motivation 

besides me.

Do you think your personal life is 

affected by your professional life? 

How?

What do you think is the biggest 

challenge to female leadership?

 

An MBA graduate of the Apeejay 

School of Management, Sangita's 

journey from a job seeker to a job 

provider is absolutely thought-

provoking. Her indomitable spirit and 

optimism have set an example by 

taking the plunge and deciding to 

follow an entrepreneur journey with a 

humanitarian motive.  With prior 

experience as an HR Consultant in a 

Multi-national Company, she has been 

addressing an enormous shift in trend 

while running her own HR 

consultancy company for about a 

decade. Her relentless zeal to deliver 

quality result adding a pinch of 

personal touch is awe-inspiring.

Balancing personal and professional 

congure to be the biggest 

challenge for women. Both men 

and women face challenges in 

setting up their own businesses, 

but for women, the barriers seem 

often harder to overcome. Unlike 

men, women mostly get affected by 

traditional and internal factors. In a 

society full of rigid views of 

traditionally dominant roles of male 

and female, frequently reinforced by 

cultural and religious beliefs, breaking 

the barriers to seek an individualistic 

approach becomes worthwhile. 
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Hey Ladies! 
Hey Ladies! 

You need to learn 

You need to learn 

   to say    to say 

  NO  NO
Hey Ladies! 

You need to learn 

   to say 

  NO
e all love being the 'yes' person diving 

Win, agreeing for the impossible task 

and taking care of the things. 

Everyone likes an employee with a 

can-do attitude. Saying NO at work 

and then feeling guilty and uncomfortable can push you 

into the thoughts of people disliking you and 

questioning your 'team player' spirit. It's not an easy feat; 

saying no at work can make many of us tremble, but it's 

totally ne to use this two-letter word on the job. With 

taking a stand for yourself, you run the risk of being 

viewed as unlikeable, lazy, difcult, insubordinate and 

can possess the intense fear of getting red, but 

accepting extra assignments with that busy schedule 

seems like calling out for disaster itself. Therefore, it 

becomes important to set connes at work not just to 

stay happy on the job, but a step towards self-care to 

ensure that you stay healthy, balanced, productive and 

fairly treated. Here are the areas that should be taken 

into consideration for caring about yourself and the 

people who are sick of listening to you complain about 

your packed schedule. 

 

When Is It Ok To Say 'No' At Work

Doing a task just because it will land you on promotion, 

partnership or appreciation can never be a great idea! 

Consider having limited time and resources that you 

need to invest in one ongoing project and at the same 

time a new proposal pops out, would you do that?

One should clearly say no if an assigned task doesn't fall 

under your job description. You can delegate the task to 

another person who is more qualied. Sounds rude 

right! But a polite 'no' shows that one is committed to his 

or her responsibilities and values his or her time. One 

needs to prioritize and pay more attention to the tasks 

that need more thoughtfulness. Give a brief explanation 

that the task doesn't match your current priorities and 

sometimes you can suggest an alternative. At the end, 

be focused and accomplish what you have set.

 Take out your time and explain humbly about the 

situation; you are currently working on another, so you 

might not give the required efforts on the same. And 

remember we all know that honesty is the best policy. 

If you are investing your efforts and time in a project and 

you nd yourself questioning, you must re-think your 

decision. You don't have to agree with every decision 

made if it is not satisfactory. Always have the courage to 

stand out for yourself by raising your opinion and seek 

clarication if something is not clear. 

n When it doesn't match your goal

n When something is out of your 'League’

n When you regret that 'yes’
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Trust your gut feelings when something just seems off. 

When you are trapped in a situation where a client or a 

customer asks you to meet a foggy demand someone 

manipulates you and asks you to do something that just 

makes you plain ol' uncomfortable, its ti9me you should 

stand rm in your beliefs and walk away from something 

that makes you incredibly uneasy. 

Sometimes dealing with a difcult client can eat your 

time and efforts completely and they may push you 

hard so hard to your limit such that they can make you 

emotionally drained and tensed!

 Before encountering a client, do your proper 

research and if you think they are not the right match 

for you, don't be afraid to say no and recommend the 

client to someone else. 

n When your abilities are taken for granted

Whenever you're feeling like your willingness to go the 

extra mile at work is being taken advantage of, it's 

denitely time to say no because your paychecks 

won't bear those signs of extra responsibilities. 

n When it makes you feel uncomfortable

n Difcult clients

How saying NO can be helpful

n Doing a lot of work can make you depressed and 

can lead to stress-related illnesses. Having the 

ability to say no when you don't agree with a 

certain project will give you the freedom to say yes 

to opportunities that are within your passion, 

strength, and talent.

n To turn down a task or a job may be hard but 

having the ability to say no allows you to open up 

to new opportunities and enable you to exercise 

what you know fully. 

n It ne-tunes the drive and motivation to perform 

your roles, making you more innovative, 

productive and successful in your endeavors. 

n 25 Fastest Growing Supply Chain Management & 

Logistics Companies in IndiaIt lets you focus on 

your time and efforts on your commitments and 

priority. You will nd more comfort and satisfaction 

in your commitments if you are able to devote 

enough time to fewer tasks that grow you as a 

person.
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he wide integration of 

markets all around the 

globe has ushered in 

golden age for 

entrepreneurship. What 

makes modern entrepreneurship very 

remarkable is that the entire 

landscape sees increasing 

participation from powerful and 

dynamic women entrepreneurs, who 

with their creativity, acumen, 

diligence and positivity are unlocking 

the chest of assets for their nation 

encouraging its economic growth and 

prosperity. Corporate Women 

recognizes Vidya Priya Rao - 

Founder& Director of 
InnovatusMarketers Touch point 

LLP as one of these gems shining in 

Indian entrepreneurial ecosystem. An 

executive, a certied marketing and a 

sales coach and soon to be a PhD, 

Vidya is one of those very few 

visionaries who could gauge the 

signicance of Design Thinking as a 

concept in metamorphosing 

enterprises and stimulate their growth 

in todays world that is Volatile, 

Uncertain, Complex and Ambiguous. At 

present, she is also engaged as a 

Visiting Faculty at N. L. Dalmia 

Institute of Management Studies and 

Research. She has been pursuing her 

Doctorate in Design Thinking from a 

leading state university. 

Ambitious, Ambidextrous and Apprentice 

- the 3 As describe her best. An 

intellectual and a radical, Vidya keeps 

envisaging what could be done to 

make a better future for the world in 

context of current paradigm shifts. "I 

explore opportunities around me and 

then try best to leverage them. This 

involves looking at opportunities from 

diverse perspectives to arrive at the 

most appropriate area to work on. I am 

a goal oriented person. What I aim for 

drives me to keep my efforts devoted to 

do justice to whatever I am doing. To 

me, learning never ends. I personally 

feel there is something to learn and gain 

from every experience. It reects in our 

actions and inuences our decisions. 

Especially for a leader, learning should 

be on the go as it empowers him/herto 

get a deeper understanding of 

circumstances and develop better 

strategies as well as create more effective 

solutions. The apprentice in me always 

encourages me to be a better person and 

a better consultant."

Vidya is one of those free spirited 

women who love travelling; she is an 

avid photographer and enjoys a deep 

connection with nature. She loves 

such temporary escapes that give her 

some time to rendezvous herself and 

she really nds them a great source of 

soul revival. She says, "When was the 

last time you stopped and watched 

the sun come up, or go down and just 

think alone, without your phone ..." 

Though there have been many people 

who have inspired her time and again, 

her mother, Smt. Malati and late 

uncle, Shri Krishnakumar Thakur

Shweta Singh  • Corporate Women 

Vidya Priya Rao
Founder & Director, Innovatus Marketers Touch point LLP t

Vidya Priya Rao: 
the entrepreneur and 
the educator 
sermonizing design 
thinking and building 
a design-led 

innovation culture

DYNAMIC 
BUSINESS WOMEN 
TO WATCH IN 2023
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have been the guiding stars who have 

chaperoned her through all phases of 

her life and would always keep 

inspiring her.

Vidya got introduced to design 

thinking way back in 2007 when it 

wasn't introduced in India. During 

one of her assignments, she 

experienced a brief yet deep learning 

curve for Design thinking. "There 

were innovation workshop for clients 

that would focus on chopping out a 

long term plan taking into account 

their business plans and chalk out 

how could we add more value to the 

offerings as a consulting and IT 

services provider. Design thinking 

principles were leveraged to produce 

innovative solutions that would 

capacitate clients to lead the market."

Speaking about her vision for the 

company, she adds, "We have worked 

with proven models on multiple 

projects; have handled a variety of 

problem solving for businesses 

incorporating innovative techniques. 

Now, we are planning to take it to the 

next level carrying it to a larger 

audience in the country." The 

company's strategic roadmap includes 

promoting awareness of this concept 

to a lot more organizations and 

educating them about the wide array 

of benets it has so that they can 

capitalize on all those opportunities 

that are missing out.  

The motive of creating value for 

clients keeps Vidya impassioned 

about achieving excellence. She has 

spearheaded a wonderful journey that 

has not only established a brand but 

also pioneered a groundbreaking 

service standing at the vanguard of 

innovation.What comes out as a great 

sense of achievement to her is that she 

is able to contribute to the benet of 

the society doing what she is 

passionate about. To her, that's the 

best thing about being an 

entrepreneur. "How actively and 

practically I serve to address concerns 

of the people around me denes 

success to me", she says. According to 

her, the decision of pursuing doctorate 

in the eld along with her 

entrepreneurial journey has been the 

best till now. Apprising us of the 

reason she briefs, "Whatever I've been 

learning as a researcher has helped me 

in a number of ways to stand out as a 

consulting rm with the value that we 

can offer to our clients."

With Innovatus Marketer's Touch 

point, Vidya wanted to ignite a wave 

of transformation across organizations 

that would unlock their growth 

potential.However, deep insights into 

Indian market clearly revealed that the 

market wasn't ready for such 

inventive approach. Moreover, Vidya 

felt a dire need for ready tool for 

broad implementation of the concept 

to fast track results. She says, "Design 

thinking as a technique is generally 

used in bits and pieces with cross-

functional teams working together to 

deal with a complication and come up 

with proactive solutions." This lacuna 

got her working on building 

comprehensive approaches and soon 

she could create a methodology that is 

assured to fetch the best outcomes as it 

would help organizations expedite 

their growth embedding design into 

their disciplines.With diverse insights 

into crucial aspects, she presents before 

the clients best possible strategies to 

sustainable and protable growth and 

convinces them to maneuver their 

decisions towards the right track.

The expedience of the concept in the 

backdrop of fast paced growth of 

Indian economy interested her and 

sparked her passion for 

entrepreneurship. She says, "With 

rapidly advancing technologies 

disrupting business environments, 

organizations face several challenges 

across diverse functions. The rate of 

transition is so erce that organizations 

which can catch pace with it would 

survive only. Businesses today are 

compelled to redesign, revamp and 

reshape their processes to stay ahead of 

the competition. In a digital era like this, 

buyer experiences a brand in a number 

of ways in their journey that 

encompasses product awareness, 

purchase, post purchase and evaluation. 

This has an immense signicance in 

brand building and that is where design 

thinking has a signicant role to play. 

Bringing in a touch of innovation to all 

facets of a business could make this 

interaction with its audience much better 

bringing to the table more meaningful 

products and services."

Her brainchild, Innovatus Marketer's 

Touch point LLP provides specialized 

consulting focused on digital 

transformation, design thinking and 

service design to drive sales and 

return on investment for an 

organization while ensuring superior 

customer experience for it. During a 

conversation with Corporate Women, 

Vidya speaks about the company, "We 

offer go-to-market and digital strategy 

consulting and help our clients rethink 

and redesign customer and employee 

value in the digital era. We offer 

design thinking workshops and 

consulting, tailored to enable, 

accelerate or transform our esteemed 

client's business. Once onboard with a 

project, our team stays laser-focused 

on the problem at hand andclient's 

opportunity space; and optimizing 

process to make design thinking and 

service design principles accessible to 

the organizational workforce enabling 

them to achieve improved 

outcomes."The company's avant-garde 

approach towards catering to critical 

complexities faced by businesses and 

deliveryof cutting edge solutions 

allows it tothrive as a part of niche 

leadership in the industry. Besides, 

Vidya's rich experience across a broad 

spectrum of industries equips her 

dynamic leadership with a prowess to 

generate sans pareil solutions for 

players from diverse industries. The 

core team brings together some of the 

best minds in terms of qualication as 

well as experience in marketing and 

sales domain; a fact which bespeaks 

peerless expertise in increasing 

conversion rates and maximizing 

overall productivity along with 

enhanced performance. In such a short 

span of its journey, the company has 

bagged a number of large as well as 

small projects handing over 

impressive results to every client.  
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Not a mere meal – a religious and 
emo�onal reac�on!

There's a lot to be learned from 
someone's food and drink culture 
background.  Understand ing  or 
respec�ng the origins behind a 
culture's ea�ng and drinking habits 
can only benefit a mul�cultural society. 
Nevertheless, what is considered 
edible or even a delicacy in some parts 
of the world might be considered 
inedible in other parts. Although food 
is o�en selected with some a�en�on 
to the physical need, the values or 
beliefs a society a�aches to poten�al 
food items define how the families 
within a cultural group build their 
food habits. Both plant and animal 
sources, for example, contribute to 
mee�ng nutri�onal requirements for 
protein yet due to the symbolism 
a�ached to different protein sources;

ood and drinks are a physical 
manifesta�on of our rela�on-
ship with the natural world. It 
is where culture and ecology 
intersect and can become 

even more important than language 
and geography. Food and drinks keep 
connec�ng myriad culture present 
across the globe and enrich the bond 
between numerous people. 

Food and drinks make one feel good. 
Primarily, a person eats and drinks in 
order to survive but that doesn't 
mean they eat and drink without 
considering the taste; the ingredients 
and flavors surrounding the dish. It 
plays a significant role in our daily lives. 
We eat everyday not only because it 
is necessary for our body and mind 
but is more than nourishment. 

Food shapes every society and its 
culture. What to eat and what not, 

how to serve and eat each dish — all 
these cultural factors plays a crucial 
role in our life. Food can cause 
difficul�es within a society and even 
create clashes between cultures, 
something this becomes more and 
more evident as people migrate 
around the world and insert them-
selves into new cultures while s�ll 
trying to maintain the tradi�onal 
ea�ng habits that have shaped their 
lives. Food prac�ces and preferences 
are largely imported and exported. 
Families move to different loca�ons, 
carrying their food preferences with 
them. What they might also do is use 
their old recipes with new ingredients, 
or experiment with new recipes, 
incorpora�ng ingredients to match 
their own tastes. For instance, the 
Italian, Mexican or Chinese food that 
we prepare or eat outside home 
usually doesn't give the real taste of 
the dish as it does in the country of 
its origin. We blend mul�ple styles 
and spices accordingly that best suits 

our taste buds. People and food are 
mobile, a�empts to characterize a 
country or people by what they eat 
are o�en inaccurate or tend to lump 
people into stereotypical groups. 

FOOD AND DRINKS
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FOOD AND DRINKS
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their availability is not equal in every 
society. Even when the undesirable 
food shows its availability, they are 
unlikely to be eaten by people having 
a strong emo�onal reac�on. 

Families vary from their own daily 
rou�nes on holidays, when traveling, 
or when guests are present. How-   
ever, in most parts of the world, food 
is associated with hospitality and 
expression of friendship. Therefore, 
sensi�vity to food rules and customs 
is important in building and streng-
thening cross – cultural rela�on-
ships. 

Food becomes important when you 
become part of a Diaspora, separated 
from your mother culture. It's some-
thing that you're hopefully engaging 
in three �mes a day, and so there are 
more opportuni�es to connect to 
memory, family, and culture. Immig-
rants o�en use food as a means of 
retaining their cultural iden�ty. The 
ingredients, methods of prepara�on, 

preserva�on techniques, and types 
of drinks and food served at different 
meals vary among cultures which 
confirm food preferences as resul�ng 
in pa�erns of food choices. Even 
among people who share similar 
cultural backgrounds and some of the 
same food habits, ea�ng pa�erns 
might not be iden�cal.  

Among many, few food beliefs and 
prac�ces are an outcome of religious 
beliefs.  Many followers of Buddhism, 
Hinduism, and Jainism are vegetarians, 
in part, because of a doctrine of no 
injury or non-violence. Abs�nence 
from ea�ng meat in these tradi�ons 
stems from the desire to avoid harming 
other living creatures. Despite religious 
food prescrip�ons, dietary prac�ces 
vary widely even among those who 
tend to prac�ce the same faith. Such 
varia�ons are a consequence of 
na�onal varia�ons, branches or 
denomina�ons of a religious group, 
and individuals' or families' own 
degree of belief or religious adhe-
rence. 

 Trendy Prac�ce
Our country is home to zillion cafes, 
restaurant and food stalls business 
services, small or big, serving Indian 
and con�nental dishes. But the 
introduc�on of global foods and 
brands has compounded food as a 
status symbol. Now it's been moder-
nized by having different western 
foods represen�ng status. Ea�ng, 
exchanging food, and taking pictures 
of them in urban places are all a way 
bringing people together. Even wai�ng 
in a queue has become a part of the 
event. People may scoff at the idea of 
wai�ng in a queue to eat in a trendy 
restaurant, par�es, food fes�vals, 
religious places but wait with friends 
shapes one's experience ea�ng with 
them. When it comes to food in the 
country, things have changed drama-
�cally in the past few years. 
                                                                 
Ea�ng and drinking are a major social 
ac�vity for friends and families. Get 

together is no more about only mee�ng 
family and friends; now you meet to 
talk, to share, to discuss and most 
importantly to connect to each other. 
Food and drink play a pivotal role in 
this ac�ng as a key component in 
le�ng people come closer. Gathering 
around the table is a way which 
connec�ng people and crea�ng 
memories, promp�ng to speak one 
another about their mul�farious 
experience. 

Food recipe has been one of the most 
popular topics to speak and discuss. 
It's a prac�ce to keep people in touch. 
Therefore, we can see several books, 
ar�cles and even television shows on 
diverse cuisines coming up every now 
and then. Compe��on to prepare and 
sell the food became more and more 
popular. Food is an art for cooks and 
the country takes pride in its own 
cuisines.  
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